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The National Financial Literacy Program (NFLP), a five -year pro- Inside this i
gram with a total target of one million beneficiaries, was initiated
as from September 2017. The program aims at reaching out to the NELP Briel
unbanked and underbanked segments of society and to provide
. . . .. Message f2 m
them with the knowledge needed to make better financial decisions. Group Hea
The second year of the program saw its expansion to all 158 dis- (FX&DF)
. . . . . Progress 3 Fa
tricts of Pakistan, thereby increasing its scope extensively. Moreo- _ _
ver, a media campaign was also launched to increase awareness re- Key Statid4 ics
garding NFLP. NFLP Medi 6 Cam
. . : . paign
It is heartenlng to note that durl_ng th(_e first half gf FY2018 -19, NELP Stre7? Th
DFSDfi HOK in close collaboration with BSC offices and banks/ tre
partner institutes has been able to achieve more than 50% of the NFlieapa<ci 7 _
target for number of sessions. It is hoped that, with the support of Building Ssi
; . i _ _ by Khushh i B
all stakeholders involved, we will be able to continue with this mo- Financials ite
mentum in order to reach our goal of financial inclusion. in Devel o d
Countries
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nanci al L er a
. : . NFIiYi ews 10om
Special points of interest: SBBSC Of f es
136, 560 accounts opened til!] 29t h Nov. 2018.
145. 4 per cent of these accounts were for |females.
150.5 per cent of the NFLP target number bf sessions for t
achieved.




Message from Group

As the second year of the National
Financial Literacy Program (NFLP)
moves towards its halfway point, it
would be a good time to reflect upon
the achievements of this year, as
well as the obstacles faced. After
the successful completion of the
first year of the program, several of
the operational issues that were
being faced by the various stake-
holders, including banks and part-
ner institutions, had been smoothed
out through constant dialogue and
interaction at all levels. The second
year has seen the effective expan-
sion of the program to cover all dis-
tricts of Pakistan and a larger tar-
get for number of beneficiaries.

While | appreciate the efforts made
by banks and partner institutions
in working towards this increased
target with greater determination, |
would also take this opportunity to
remind you of the need to overcome
certain shortcomings that the pro-
gram still faces. These include the
relatively low number of female
participants, as well as difficulty
faced in opening of bank accounts.
Research shows that women are
more likely to be financially illit-
erate compared to men, thereby
remaining deprived of the infor-
mation necessary to make effective
financial decisions not just for
themselves but also for their fami-
lies. It is up to us to ensure that the
target of 50% female participation
in  NFLP (currently 36%) is
achieved so that the program may
have more long -lasting results.

Similarly, the focus on opening of
bank accounts must be increased so
that beneficiaries of the program
are able to practically implement
the learnings from the classroom
session in their future activities

related to saving and budgeting.
The current account -opening figure
stands at 46% since the beginning
of the program, and we must make
efforts to reach our target of ac-
count-opening by 80% of the partici-
pants of NFLP classroom sessions.

| hope that you will take these as-
pects of this program into consider-
ation in the upcoming months and

continue to work diligently for this
national cause.

Shaukat Zaman
Group Head (FX&DF)
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During the first half of the current
fiscal year, a total of 4,566 NFLP
classroom sessions have been con-
ducted across 158 districts of Paki-
stan against the target of 9,040 ses-
sions, thereby meeting more than
50% of the target with regards to
number of sessions.

The number of participants in these
sessions was 84,729. Of these bene-
ficiaries, 52,605 were male and
32,124 were female.

The total number of branchless

Rahim Yar Khan City, District Rahim Yar Khan

|

Village Allahlok, District Mirpurkhas
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accounts
19,946

banking and Asaan
opened was 36,560, for
males and 16,614 females.

70% of the sessions were conducted
in rural areas.

Garah Baloch, District Tank
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Key Statistics (tildl 31st December 2
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NFLP Medi a

An integrated media campaign has
been launched for National Finan-
cial Literacy Program (NFLP) on
January 15, 2019 through print ,
radio and social media. The cam-
paign is aimed at creating general
awareness about the program and
more specifically, sensitizing the
masses regarding the on -ground
execution of classroom trainings. To
augment the awareness created by
the media campaign, a dedicated
toll free helpline i.e. 0800 -72700
and NFLP website
www.financialeducation.pk have
also been launched to facilitate pub-
lic in getting information about the
program.

In the first phase, the print media
campaign features the official mas-
cot of the NFLP & Sikku & with in-
troductory details of the program.
The NFLP is dubbed as Sikka
Bagaida in media campaign for
generating greater recognition and
appeal amongst masses. Since the
publishing of ad in English and Ur-
du dailies on January 15, 2019, an
overwhelming response has been
received through the helpline by
DFSD from all over the country.
Additionally, in the subsequent
phases, ads in print media will in-

Campaign

Join hands in this
National Cause

troduce more spe-
cific themes cov-
ered through the
classroom  ses-
sions with specifi-
cally tailored ma-

Fulfill your

Social Responsibility

terial. The themes
include  Saving,
Budgeting, In-
vestment, Con-
sumer Rights and
Obligations, and [g=—ipe. -
Islamic Banking. .z/ﬁ
30 seconds and 40 }'3{.}{ *&
"800 .)
second ads have
also been broadcast on popular ra-
dio channels across the country.
The radio channels include FM100,
FM105 Awaz, FM88 Jiey, FM Bal-
lay Ballay, FM89.4, FM 91 92 Mu-
sic Highway, 104 Kash-
more, and Voice of Khy-
ber.

Visit: ww

Likewise, the radio cam-
paign includes interviews
of officials from DFSD on
Sikka Bagaida explaining
the objectives and opera-
tional procedures of the
program. Moreover, spe-
cific responses from live
callers  will
also be addressed.

The NFLP website
contains complete de-
tails of the program
and is published in
both Urdu and English
languages for greater
mass appeal. Moreo-
ver, the site also hosts
various tools for effec-
tively managing per-
sonal and household
finances such as loan
calculator, wealth ac-
cumulation calculator.

S
) AN
ZNZPY T oy Bocomea partof State Bank of Pakistan's
- National Financial Literacy P
¥, [ b rove their social andl inancial well being

For more information please contact at
Toll free number: 0800-72700 or
ancialeducation.pk

The information may also be obtained from SBP offices.

State Bank of Pakistan

“t‘

The official course material covered
through classroom training in
NFLP can also be found on the web-
site. To promote further learning,
the website also features quizzes on

themes such as debt management
and financial literacy.

To popularize the
social media has also been lever-
aged, whereby the official Facebook
and Twitter pages of SBP have also
shared the video ad and link to the
official website.

The comprehensive media cam-
paign is expected to effectively sup-
plement the grassroots level efforts
of SBP and commercial banks to
promote the awareness about the
program and extend the reach by
many folds amongst public.
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